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Á A leading  entertainment  house  in  India  

since  1994  

Á Demonstrated  ability  to  create  high  

quality  content  

Á Executed  over  15 ,000  hours  of  

television  content  in  Hindi,  Tamil,  

Telugu,  Kannada,  Malayalam  and  

Bengali  entertainment  across  genres  

Á Owning  19  modern  studios  and  31  

editing  suites  - more  than  any  Indian  

company  in  Media  Entertainment  Sector   

Á Strong  presence  in  Hindi  General  

Entertainment  Channels  (GECs) and  

Regional  GECs across  India   

Á Moved  towards  HD programming  to  

enhance  viewing  experience  

Á Youngest  entrant  in  motion  pictures  - 

quickly  recognized  amongst  the  top  5 

studios  in  film  production  in  India  

Á Expanding  presence  in  Motion  Pictures  

across  genres  and  budgets  ð ALT  

Entertainment  & Balaji  Motion  Pictures  
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Å Television  entertainment  has  been  the  foundation  

stone  for  Balaji  Telefilms  Ltd(BTL)  

Å Ability  to  create  newer  and  diverse  story  lines  

owing  to  strong   creativity   

Å High  TRP ratings  - a testimony  of  Companyõs 

strength  in  creativity  

Å Rich  experience  in  entertainment  and  a proven  

ability  in  gauging  the  pulse  of  masses   

Å Almost  all  programs  are  aired  at  prime  time . Key  

programmes  like  Pavitra  Rishta,  Bade Achche  Lagte  

Hai,  Parichay  and  Kya  Hua  Tera  Vaada  well  

accepted  by  viewers,  reflected  in  strong  TRPs 

Å Gumraah,  a new  show  based  on  juvenile  crime  

gained  popularity  among  viewers  

Å Serials  broadcasted  across  a number  of  channels  

including  Colors,  Sony,  Zee, Channel  V and  Life  OK 

Å Entry  of  newer  broadcasters   and  digital  media  - 

leading  to  more  demand  for  variety  and  content   
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ÁCommissioned 

programming is 

the key revenue 

driver for the 

television 

division  

ÁImproving 

realisation in 

the 

Commissioned 

programming  

ÁTelevision 

revenues 

expected to 

expand owing 

to demand 

from satellite 

channels for 

our premium 

television 

serials  

ÁSerials such as 

like Pavitra  

Rishta , Bade 

Achche  Lagte  

Hai , Parichay  

and Kya  Hua  

Tera  Vaada  are 

all amongst the 

top 30 

programs  

ÁIndia is the 

worldõs third 

largest 

television 

market in terms 

of number of 

households  

Source ð FICCI REPORT 2012  
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Á Leveraging creative abilities and experience to produce films with rich and well 

appreciated content yet maintaining efficient cost structures  

Á Successful offerings till date include ôRaagini  MMSõ, ôShor  In the Cityõ, ôOnce upon a 

time in Mumbaiõ, ôShootout at Lokhandwalaõ, ôKya  Kool  Hain  Humõ and ôDirty Pictureõ 

Á New offerings planned include ôEk Thi  Daayanõ, ôRaagini  MMS 2õ, ôOnce Upon a Time 

Againõ, ôShootout at Wadalaõ, ôLootera õ and ôKuku Mathur  ki  Jhand  Ho Gayiõ 

Á Successfully released ôEk Thi  Dayan and ôShootout at Wadalaõ  

o Strategic thrust on sequels and series :  

× Hugely successful model internationally ð Harry Potter, Batman, X -Men, 

American Pie  

× Strong brand franchise ð easier acceptance and connect with audiences  

ü Continuing theme  

ü Same star cast  
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Content Library: Key 

Competitive Advantage  

Á Increase in film library  

Á Diversified, balanced product 

mix of Movies  

Á Swiftly ramping up scale  

Á Opportunity to exploit old 

content on new emerging 

platforms  

Á Provides stable, recurring cash 

flows and de -risks the business 

model  
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