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Disclaimer

Certain words and statements in this communication concerning

Balaji Teleflms Li mi ted (fAthe Companyo) and

other statements relating to the Companyb6s expected financi positioc

Companydés operations and the general economy in India & global mar ket
Such statements involve known and unknown risks, uncertainties and other factors, which may cause actual results, performance

or achievements of the Company, or industry results, to differ materially from those expressed or implied by such forward -lookin g
statements. Suchforward -l ooki ng statements are based on numerous assumptions re
business strategies and the environment in which the Company will operate in the future. The important factors that could cau se
actual results, performance or achievements to differ materially from such forward -looking statements include, among others,

changes in government policies or regulations of India and, in particular, changes relating to the administration of the Comp anyd s
industry, and changes in general economic, business and credit conditions in India.

The information contained in this presentation is only current as of its date and has not been independently verified. No exp ress or
implied representation or warranty is made as to, and no reliance should be placed on, the accuracy, fairness or completeness of
the information presented or contained in this presentation.

None of the Company or any of its affiliates, advisers or representatives accepts any liability whatsoever for any loss howso ever
arising from any information presented or contained in this presentation. Please note that the past performance of the Compan yis
not, and should not be considered as, indicative of future results. Furthermore, no person is authorized to give any informat jon or
make any representation which is not contained in, or is inconsistent with, this presentation. Any such extraneous or inconsi stent
information or representation, if given or made, should not be relied upon as having been authorized by or on behalf of the

Company.

The Company may alter, modify or otherwise change in any manner the contents of this presentation, without obligation to noti fy
any person of such revision or changes. Persons should consult their own financial or tax adviser if in doubt about the treat men t

of the transaction for themselves These materials are confidential, are being given solely for your information and for your use,

and may not be copied, reproduced or redistributed to any other person in any manner. The distribution of this presentation i n

certain jurisdictions may be restricted by law. Accordingly, any persons in possession of this presentation should inform
themselves about and observe any such restrictions.

This presentation was last updated in February 2017
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Overview of Balaji Telefilms

A leading

entertainment

house in India
since 1994

Alt Balaji
Well positioned to

Owning 19 modern
studios and 31 editing
suites - more than any

Indian company in Media
Entertainment Sector

leverage SVOD and
OTT Video
Consumption

Moved towards

HD programming
to enhance
viewing

experience

Demonstrated

ability to create
high quality

content

Balaji Motion Pictures -
Unique presence in
Motion Pictures across
genres and budgets i and
quickly recognized
amongst the top 5

Executed over
17,000+ hours of

television content in

Hindi, Tamil, Telugu,

Successfully launched
Brand extensions

A JVs for Regional

Strong presence in
Hindi General

Kannada, Malayalam Entertainment studios in film production Content
and Bengali Channels (GECs) I el A 1P based shows
entertainment across and Regional GECs A Brand EK
across India

genres




Successful storytellers across formats and audiences

Television programming
has been the foundation

stone

Unmatched track record

with string of hit shows
Hindi and Regional

Proven ability in gauging

the pulse of masses
current shows continue
to garner strong TRP

10 Primetime shows on 4

leading GECs and
National Television
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Digital

»
ALT

BALAJI

Global Subscription
based video streaming
platform

Allow users to watch
high quality content
across devices

Premium, Original and
Exclusive content

Combination of modest
budget, high  -concept
movies as well as high
profile big star - cast films

Balance of creativity and
profitability

Emphasis on film content
rather then the star cast



Strong Promoter Group

Jeetendra Kapoor - Chairman

A Jeetendra Kapoor is a popular movie star
throughout the 1970s and 1980s and has
starred in more than 200 Movies in his 45-
year career

A He has won a number of awards including
the Filmfare Lifetime Achievement Award, the
Legends of Cinema Award and the Dadasaheb
Phalke Academy Award

AHis extensive relationship in the Indian
entertainment  industry continues to open new
frontiers for the Company

Tusshar Kapoor - Director

A Tusshar Kapoor is an MBA (Masters in
H Business Administration ) from the Michigan
™ University in the United States

, M AHis first movie with Kareena Kapoor titled
Mujhe  Kuch Kehna Hai &hot him to
immediate stardom and bagged him
prestigious awards such as Filmfare Awards
and Zee Cine Awards for being the Best Male
Debutant of the Year

AHis maturity as a seasoned actor has been
visible in numerous movies and has been
nominated for and recipient of various

- renowned Bollywood Awards
7

Shobha Kapoor - Managing Director

A Shobha

on in the

A Since inception,

Kapoor has been instrume

transforming the Company into | nd
TV content company

ntal in
i largest

Mrs. Kapoor has been hands

C o mp a n gpérational management
6omset 6

and efficiency and in controlling

activity
Heads

A She has w

awards for

and works closely with

Business

on several awards including CEO of
the Year (Telly wards ), Businesswoman of  the
Year (ET) and numerous  Best Producer

their TV shows



Strong Promoter and Management credentials

Ekta Kapoor Sameer Nair
Joint Managing Director Group CEO
A content maestro - the creative brain  behind TV and media veter an with a stellar tra ck
Balaji record
U Leading Indian TV and film producer. Under her U Former Programming Head, COO, CEO of Star
creative guidance, Balaji has won almost every major India, and Founder/CEO of NDTV
TV award Imagine, later  christened  Turner  General
i Stellar work in creating a large content conglomerate Entertainment  Networks .
at a young age garnered her several distinguished 0 Chairman of PROMAX India from 2005 -2011
a war dTéee Economic Times (Businesswoman of the and the only Indian representative on the
Year 2002 ), E&Y (Entrepreneur of the Year 2001 ) and board of PROMAX Worldwide
the American Biographical Institute (Woman of the i Catapulted Star Plus to pole position in 2000
Year 2001 ) by launching game changers such as Kaun
U IMPACT placed her at the No. 3 position among &0 Banega Crorepati (KBC), Kyunki .. Saas Bhi
Most Influential Wo me nid the Indian marketing, Kabhi Bahu Thi and Kahaani Ghar Ghar Kii
advertising and media ecosystems U A proven track record of leading, managing
U Her Bollywood movie productions include blockbusters and mentoring large, young creative and
such as Shootout at  Lokhandwala , The Dirty Picture, revenue teams in the media and
Shaadi Ke Side Effects among others entertainment  space
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Effective Governance Structure

D. K. Vasal - Independent Director

AoOver 30 years of experience in the service
and manufacturing industry

AWwas a Senior Equity Partner in one of the
leading law firms of India, Group Legal
Counsel of Vedanta Plc, Sterlite Group; Head
of Legal (India Region) Standard Chartered
Bank, Senior Advisor of Bank of Baroda;
Executive Vice President and Head Legal &
Compliance of DCB Bank Ltd

Arun Kumar Purwar - Independent Director

A Currently the Chairman of ILFS Renewable
b Energy, one of the largest renewable  energy
, company of the Country
-

A He also works as an Independent Director  in
leading companies across diverse sectors like
Power, Solar, Telecom, Steel, Engineering
Consultancy, Pharma

D.G. Rajan - Independent Director

AA Chartered Accountant and Fellow of the
Institute of Chartered Accountants in England

and Wales, and the Institute of Chartered
Accountants of India

A Currently, Advisor and Management
Consultant for many domestic and
International  Groups
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V.B. Dalal - Independent Director

AOver 40 years of experience in Audit and
Direct Taxation and also handled international
assignments in internal and operational audits
in U.K, Portugal, Kenya, and Indonesia

A An academic experience of more than 10
years as part time lecturer in Accountancy,
having worked with the Dahanukar College of
Commerce and Economics  affiliated to
University of Mumbai .

Ashutosh Khanna - Independent Director
A Heads the Global Consumer Markets practice
of Korn/ Ferry | nt er n atNew DaHi office

A Leverages the deep relationships he has built
within the  marketing and  advertising
fraternity to work closely with clients for
senior level placements in the industry

Pradeep Sarda - Independent Director

AThe Chairman of the Sarda Group of
Companies and the Chairman of the

Governing Board of the Ecole Mondiale World
School

A Experienced in multiple
paper, engineering,
estate

industry  verticals -
construction and real



Supported by a professional management team

1 Group CFO

AOver 20 years of experience
Finance & Accounts .

Sanjay Dwivedi
in the field of

from the ICAIl, Sanjay has vast
experience in diverse finance operations
across Industries like Steels, Pharmaceuticals
and Media & Entertainment

AA cA

A Prior to Balaji he has held senior management
positions across a number of companies

Ketan Gupta T Chief Operating Officer

A Over 15 years of experience in the field of
Television Production

A Integral part of  Balaji and his strengths
include cost management, extracting
production efficiencies and handling multiple
ongoing TV productions across humerous
locations .

I CEO Alt Balaji
A An 1IM -Ahmedabad alumnus

Nachiket

Pantvaidya

Business Head of Sony Entertainment
and also the Business Head of Star Plus
several roles in the Star TV network,
Head of Star Pravah and MD of Fox
Studios

A Was
Television
and held
including
Television

A Also held management roles in BBC and Disney

Vimal Doshi T Head of Distribution

A Experience of 17 years and graduated with a
bachelors' degree in Commerce from R A Podar
College of commerce .

| A Distributed  several films including, Shootout At
Lokhandwala , Bhool Bhulaiya , Sarkar Raaj, Once
Upon A Time In Mumbai Dobaraa , Ragini MMS -2,
Main Tera Hero, Ek Villian é etc.
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Indian Media and Entertainment industry will offer robust growth

Size of the Media and
Entertainment industry (R8n)

255

2% 227

60
138
10
83
2010 2015 2020e

BTV ®Film Digital

Source: KPMG -FICCI Indian Media and Entertainment Industry Report 2016

1 Overall Media and Entertainment industry to be a

Rs 2,260 Bn industry with TV, Film and Digital accounting
for 70% of the industry

U TV industry expected to double from 2015 to 2020 on

the back of digitization, better ~ monetisation of
subscribers and further penetration of subscriber base

1 Movies business expected to grow steadily as limited

growth in number of screens. Recent preference is for
popularity of regional and Hollywood content

| Digital to grow over 4x on the back of better internet

penetration and availability of online content




Media consumption habits are changing

l“ “ >’| m ool

"5236\,'; . :'

Higher quallty

¢ L You
\ 0 Tube

\$ine Instogram  Youll
Regional

Short form videos

] Proliferation

1 In India regional

of smartphone and growing supply of digital

content is changing media consumption habits

1 Use of smart phones and tablets to drive online content

consumption and also serve as a second screen while

viewing on the primary screen (TV)

I High resolution and immersive content is becoming a
possibility and allows for better engagement  with
viewers

and short duration content expected to

drive consumption




OQur strategy I s to be where our audi enq

Television
SELECTIVE PROJECTS and become

Q . PROFITABLE

KEEP THE LIGHTS ON , selective foray into REGIONAL

and NON -FICTION making selective RISK -REWARD
. plays

Build a DIGITAL B2C  business through OWN and curated content, this
will become the core of the business in the future

GOAL for BTL




The Balaji Telefilms

Advantage

Superior content creation ability
—> A Track record for producing good serials with differentiated content

A Ability to produce multiple serials at any given point in time

Unmatched relationships
—> A Over 20 years in the industry

A Strong relationships with talents, vendors and broadcasters

Management Team

SAalaji “Gelefilms L1,

A Strong pedigree and superior understanding on the content business

A Led by Promoter and professional management structure

Growth strategy in place
—> A Digital business to commence soon with the launch of ALT

A Selective participation in Movies business

Strong Financial profile

—> A Debt free Company, healthy P&L, cash generative core business

A Well funded for future expansions and strong cost management skills
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About our Television business

Rich experience in
entertainment and a proven
ability in gauging the pulse of
masses

Built on producing
commissioned programming
for broadcasters

Past track record has been

Entry of newer exemplary with a string of

broadcasters and digital
platforms - leading to more
demand for variety and
content

Serials broadcast across all
channels including
Star, Sony, Colours , Zee,
Doordarshan , Channel

hit shows in Hindi and
Regional television

Some of our past successes
are Kahaani Ghar Ghar

Ki, Kyunki Saas Bhi Kabhi
Bahu Thi, Kkusm , Kasamh

Se, Bade Ache Lagte

V, Life OK and &TV _ _
Hain, Jodha Akbar, Naagin

Current programs like KumKum

Bhagya , Yeh Hain Mohabbatein and most
recently Naagin and Bhramarakshas well
accepted by viewers, reflected in its strong
TRPs

N

Gumraah , Savdhan and MTV -
Webbed - examples of
new, younger genres of content
that has seen success



Revenue drivers for the television business

1 India is the wor | dhvds largest television market in
terms of number of households

] Commissioned programming is the key revenue driver
for the television division and realisation in

Commissioned programming has been improving

I Increasing demand form satellite channels for premium

television serials as well growth in number of channels

1 Increased acceptance for newer story lines and concepts
(e.g. Non Fiction / History based)

I Growth through expanding presence in Format and
weekend programming, I[P creation, high cost fiction and

block programming deals




Well diversified customer base I across GECs

Revenue contribution for FY16

da

* CHANNEL
StarPlus [V]

ZEETV
0,,. ~J \
7 LfeOK 15 .
@ Sony W Star ®Viacom [ Zee ) o
Show lineup atthe end of Q3

Channel Show Name Time slot Days
Colors Kasam Tere Pyar Ki 22.00 - 22.30 Mon - Fri
Colors Kawach Kaali Shaktiyon Se * 19.00 - 20.00 Sat - Sun
Colors Naagin 2 20.00 - 21.00 Sat - Sun
DD Pavitra Bandhan Do Dilo Ka * 20.30 - 21.00 Mon - Fri
Life Ok Kalash 20.30 - 21.00 Mon - Fri
Star Plus Ye Hai Mohabbatein 19.30 - 20.00 7 days
Star Plus Chandra Nandini 20.30 - 21.00 Mon - Fri
Star Plus Pardes Mein Hai Meraa Dill 20.00 - 20.30 Mon - Fri
Zee Brahma Rakshas 21.00 - 22.00 Sat - Sun
Zee Kumkum Bhagya 21.00 - 21.30 Mon - Fri

* Ended durin g Q3

N -




Daily Soaps - afew of our suc cess stories

[ ahaany || R
Q) /ACH / completed
1 criik Giiar ki1 LG = KASAUTII
episodes @);;,,g‘,;’ Y
3 year run 8 year run
completed over completed_ over
740 episodes 1,800 episodes
4 year run 7year run
3 year run completed over completed
completed 1,000 episodes over 1,700
over 700 episodes
episodes
5 year run
4 year run completed over
completed 1,400 episodes
over 750
episodes ‘
¥ 3 year run
completed
over 600
episodes




