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/ŜǊǘŀƛƴ ǿƻǊŘǎ ŀƴŘ ǎǘŀǘŜƳŜƴǘǎ ƛƴ ǘƘƛǎ ŎƻƳƳǳƴƛŎŀǘƛƻƴ ŎƻƴŎŜǊƴƛƴƎ .ŀƭŀƧƛ ¢ŜƭŜŦƛƭƳǎ [ƛƳƛǘŜŘ όάǘƘŜ /ƻƳǇŀƴȅέύ ŀƴŘ ƛǘǎ ǇǊƻǎǇŜŎǘǎΣ ŀƴŘother statements 
relating to the /ƻƳǇŀƴȅ ǎexpected financial position, business strategy, the future development of the /ƻƳǇŀƴȅ ǎoperations and the general 
economy in India & global markets, are forward looking statements.

Such statements involve known and unknown risks, uncertainties and other factors, which may cause actual results, performanceor achievements 
of the Company, or industry results, to differ materially from those expressed or implied by such forward-looking statements. Such forward-looking 
statements are based on numerous assumptions regarding the /ƻƳǇŀƴȅ ǎpresent and future business strategies and the environment in which 
the Company will operate in the future. The important factors that could cause actual results, performance or achievements todiffer materially 
from such forward-looking statements include, among others, changes in government policies or regulations of India and, in particular, changes 
relating to the administration of the /ƻƳǇŀƴȅ ǎindustry, and changes in general economic, business and credit conditions in India.

The information contained in this presentation is only current as of its date and has not been independently verified. No express or implied 
representation or warranty is made as to, and no reliance should be placed on, the accuracy, fairness or completeness of the information presented 
or contained in this presentation.

None of the Company or any of its affiliates, advisers or representatives accepts any liability whatsoever for any loss howsoever arising from any 
information presented or contained in this presentation. Please note that the past performance of the Company is not, and shouldnot be 
considered as, indicative of future results. Furthermore, no person is authorized to give any information or make any representation which is not 
contained in, or is inconsistent with, this presentation. Any such extraneous or inconsistent information or representation, if given or made, should 
not be relied upon as having been authorized by or on behalf of the Company.

The Company may alter, modify or otherwise change in any manner the contents of this presentation, without obligation to notify any person of 
such revision or changes. Persons should consult their own financial or tax adviser if in doubt about the treatment of the transaction for themselves 
These materials are confidential, are being given solely for your information and for your use, and may not be copied, reproduced or redistributed 
to any other person in any manner. The distribution of this presentation in certain jurisdictions may be restricted by law. Accordingly, any persons 
in possession of this presentation should inform themselves about and observe any such restrictions.

This presentation was last updated in May 2019
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Indian M&E Sector On An Exponential Growth Trajectory

Ç The M &E Sector grew faster than the GDPof India 
(13.4% Vs 10.2%) and currently is a $24 billion 
industry

Ç Entertainment sector to grow faster as Indian GDP 
grows 

Ç TV, Cinema and Video streaming account for 73% 
of the Indian M&E Sector 

Ç Hindi Entertainment alone accounts for nearly 46% 
of all TV viewing

Ç In 2018, digital media grew 41.9% as compared to 
2017, driving overall sector growth
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Why Invest In Balaji Telefilms

Ç Our TV shows have been an ƛƴǘŜƎǊŀƭ ǇŀǊǘ ƻŦ LƴŘƛŀΩǎ ǎƻŎƛƻ-cultural fabricfor over 
25 years and even today and we have the most dominant market share in 
creating fiction content

Ç The realization per hour in our business has been increasing consistently ς
reflective of ability to deliver hit content year after year 

Ç Movies continue to bring a differentiated cinematic experience for audiences 
desiring differentiated choices

Ç Current business strategy of producing 4 to 5 films a year with a focus on pre-
salesallows us to profitably participate ƛƴ ƻƴŜ ƻŦ ǘƘŜ ǿƻǊƭŘΩǎ ƭŀǊƎŜǎǘ ŦƛƭƳ 
markets

Ç Video streaming as a category continues to grow exponentially and ALTBalaji is 
already one of the frontrunnersin this space - #3 paid video on demand service 
in India 

Ç We have one of the largest original exclusive Hindi content librariesand  a 
highly engaged audience (average watch time over 60 minutes a day)

Ç ALTBalaji is well capitalized, will scale up to dominate the Hindi speaking Urban 
Mass audience initially and then move to regional languages

4Balaji Telefilms Limited

BalajiTelefilms offers an unique opportunity to invest in a proven content business that is screen agnostic and future 
ready.  



We Have The Best In Class TV Content, Ranking #1 In Prime Time

Ç Unmatched experience in entertainment 
and a proven ability in gauging the pulse of 
masses for over 25 years

Ç BTL has 4 out of Top 5 shows and 14%1 of 
viewership share in Prime Time ςputs it at 
# 1 Content Producer

Ç Only production house with 3 fiction shows 
in the top 10 list since BARC ratings were 
implemented

Ç The revenue realization/ hour has grown 
consistently year on year over the last 5 
years 

Ç We have a well developed pipeline of 
shows for the current year and FY 2020 
promises good growth
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Source : 1. BARC Ratings for Jan 2019 ςMar 2019 

Company Data / BARC
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We Remain Selective and Profitable in Our Movies
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Ç Slate for FY20 
currently include 5 
movies

Ç Production cost for 
these movies have 
already been 
recovered via pre-
sales

Balaji Telefilms Limited



Fast Growing 
ALTBalaji

Loved By Indian Consumers 
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The Digital Entertainment Opportunity Is Real & Here

Ç Mobile is the go-to screen. India will
soon have 800 mn new screensfrom
under500m

Ç The next wave of growth in LƴŘƛŀΩǎ
internet population is expected from
tier II and tier III citiesand rural areas,
needinglocalizedcontent

Ç Hindi language users is expected to
grow 12 times ascomparedto English
languageusers which is expected to
grow 2 times

Ç Individualization,Personalizationand
Polarizationof content, is creatingthe
Ψ{ŜŎƻƴŘ{ŎǊŜŜƴΩAddition

Source : Industry Research / FICCI EY / Company
TRAI ςYearly Performance Indicators of Indian Telecom Sector

BCG estimates 
Indian video 
streaming market 
to be a $4.5bn to 
$5bn by 2023

Average data 
consumption in 
India has gone up 
10x in last 3 years 
while price / GB 
have fallen by 
90%
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Ç OTT video streaming as a category continues to 
grow exponentially. ALTBalaji is already one of 
the frontrunners

Ç #3 grossing video on demand service in 
India - based on App Annie data for 
Grossing within the Entertainment 
category1

Ç 6x revenue growth for the year ςFY19 
revenues at Rs 41.6cr 

Ç 20.1 million subscriptions sold in FY19vs 
1.2m sold in FY18

Ç 5 multi-ŜǇƛǎƻŘŜΣ ΨhǊƛƎƛƴŀƭ 9ȄŎƭǳǎƛǾŜΩ ǎƘƻǿǎ 
released this quartertaking thetotal 
number of shows to 382
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In Less Than 2 Years, ALTBalajiIs The Frontrunner In The Domain

Source: 1. App Annie ςBased on Gross Revenue across Iosand Google ςApr 18- Mar 19
2. Total number of Shows as on 25th May 2019 
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Ç Growth driven by 

Ç Integration with several distribution partners (Telco / ISP / DTH / OEM / Payment Partners)

Ç Targeted acquisition of direct customers primarily using value efficient digital marketing

Exponential Growth In Subscriptions

Source: *Company Data , May-19 has subscriptions sold till 15th May 19

Year Count

FY 2018 1.2 mn

FY 2019 20.1 mn

Subscriptions sold 



ALTBalaji Content At The Center Of The Consumer Internet Ecosystem

Source: Not an exhaustive list of partners 

Telecom Service 
Providers

Streaming PartnersDevices and OEM

Payment Partners

Others 

![¢.ŀƭŀƧƛΩǎUnique position as a Content First Company allows for integration with several internet 
technology consumer partners, creating access across the global internet ecosystem
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ALTBalaji Consumer Profile 

12BalajiTelefilms Limited

70:30 
Split ratio between Male : Female

85% 
are aged between 18-35 covers

56% 
Come from Outside of Top 50 cities in India

8 pm ς12 pm 
is the Prime time watching for ALTBalaji

67% 
Consumers finish watching  a series within 7 
days of starting it
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Loved by India And Winnings Awards Regularly 

Balaji Telefilms Limited

Won the DIGIXX 
Awards for the 

BEST OTT 
PLATFORM 

consecutively for 
the 2nd time in a 

row


