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Balaji Telefilms Ltd. continues to grow an exciting consumer centric 
entertainment business with 3.5x improvement QoQ in EBITDA  

  
  
12th, February 2019:   Balaji Telefilms Limited, India’s leading media powerhouse, today 
announced its financial results for the third quarter ended on 31st December 2018. 

2018 was yet another feather in the cap for Balaji Telefilms Ltd. as they consistently 
delivered hit after hit leading to a commendable 16% market share in Primetime Ratings. 
A proven entity in gauging the pulse of the masses through the years and boasting an 
exemplary track record in creating content across genres, Balaji Telefilms has consistently 
established itself as the number one leader in the Indian entertainment sector. 

• Ms. Shobha Kapoor, Managing Director, Balaji Telefilms Limited said, “We are 
pleased to announce another strong performance this quarter, highlighted improving 
margins that has cemented our place as a leader in the Indian media industry. Our in-
house content gives us the ability to create strong franchises, nurture new talent and 
ultimately give consumers the best possible entertainment choices, hence making it a 
value proposition for our investors and stakeholders.” 

HIGHLIGHTS OF THE QUARTER Q3 FY 19: 

• 2018 has been a stellar year for Balaji Telefilms on Television delivering hit after 
hit – 16% market share in Prime Time Ratings, this is more than 2X of its nearest 
competing production house and more than Production House ranked 2nd and 3rd 
combined. 

• 3 out of the Top 5 shows for the entire year including the #1 Weekend Show and #1 
and #2 Daily Shows were produced by Balaji Telefilms.  

• 27% QoQ improvement in Gross margins, in the TV content business, driven by 
improved execution during the quarter 

• In the OTT space, - ALTBalaji ranked No.3 in the list of Top Video Streaming Apps by 
Consumer Spend  (Subscription) for 2018. (Source: App Annie State of Mobile Report 
2019)   

• ALTBalaji’s subscribers base was at 13.1m vs 8.9m last reported. Monthly active users 
stood at 4.6m vs 2.3m 

http://www.balajitelefilms.com


FINANCIAL PERFORMANCE Q3 FY 19  

Television and Movie Production (Standalone business) 

• Q3 FY 19 Revenue from Operations at Rs 111.5 cr comprising of Rs 103.8 cr from 
content production and Rs 7.7 cr from movies 

• 9M FY 19 Revenues from Operations at Rs 358.2 cr – Rs 260.1 cr from content 
production and Rs 98.1 cr from movies  

• Gross Margins for Standalone business at 23%. TV margins this quarter has improved 
27% on account of better operating efficiencies and cost control as shows launched 
in Q1 have turned profitable 

• Q3 FY 19 EBITDA at Rs 13.2 cr – 3.5x growth over Q2 FY19 EBITDA of Rs 3.8cr, 9M 
FY19 EBITDA at Rs 16.1cr.   

• Net profit after Tax at Rs 12 cr for the quarter and Rs 17.9 cr for 9m FY19 

• Total value of investments in Mutual Funds across the Company as on 31st December 
2018 was at Rs 323 cr 

  

About Balaji Telefilms Limited: 

Balaji Telefilms is India’s leading integrated media conglomerate operating across television, movie and digital 
content production. The Company, under the stewardship of Mrs. Shobha Kapoor and Ms.Ekta Kapoor, enjoys 
market leadership in the television content industry for over two decades with an exemplary track record for 
content creation across genres and target groups.  

Balaji Telefilms is a household name which has produced some of the best television serials in the country 
including the famous K Series of daily soaps such as Kyunki Saas Bhi Kabhi Bahu Thi and Kahaani Ghar Ghar Ki. More 
recently it has created an extremely successful mystical fantasy series of Naagin 1, Naagin 2 and Naagin 3, paving 
the way for weekend fiction based programming.  

Over the years the company through its movies business has also demonstrated success in pioneering the 
production of a differentiated cinematic content across different genres. Balaji Motion Pictures has been involved 
in creating a number of commercial as well as critically acclaimed movies such as The Dirty Picture, LSD, Once 
Upon a Time, Ek Villain, Udtaa Punjab and most recently Veere Di Wedding. 

Balaji Telefilms Ltd’s foray into original shows on digital platforms, ALT Digital Media Entertainment Limited is a 
wholly owned subsidiary of the production house. Serving as a multi-device subscription Video on Demand (SVOD) 
Platform, ALTBalaji’s offerings include premium, disruptive content and original series across genres, that 
audiences can watch at their convenience. With originality, courage and relentlessness at its core, ALTBalaji’s 
content stands out for being non-conformist and inclusive. ALTBalaji is here to set new standards and benchmarks 
in giving digitally-first audiences an alternate content platform. 

For further queries please contact: 
Ankita Anthony 
ankita.anthony@altdigital.in | +91 99303 05658 

Prerna Nath 
prerna@moes-art.com  | +91 9594917122 
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